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The name ALBERT AUST, HAMBURG, is
found on a number of cards from worldwide.
Usually mostly views from cities on the coast
(ports). All Aust cards I have seen or heard
of were postally dated before 1908, many
appear to be published c. 1900-03.

All known cards mentioning Aust as
publisher were monochrome collo-
type printed. Some show several views
with some floral decoration added,
others just a single view leaving
enough space for a message. I think
the ones with some artwork belong
to the earlier series. Most Aust cards
I have seen show no individual card
or series numbers/titles. Then there
are others that bear a series imprint,
e.g. Central America followed by a
card number. The address sides show
more differences. Many of the earlier
cards have a German “Post Karte”
imprint only, so were probably pro-
duced for collector market only, oth-
ers show the official imprint of the
individual country, Bilhete Postal for
Portoguese views (incl. colonies),
Cartolina Postale for Italian views
a.s.o. Some captions do list city or
country only, without information on
shown view. It is all a bit mixed up
with Aust cards.

I became interested in Albert Aust
years ago, when I found out that most
of his earlier cards (1898-1901) were
printed by Knackstedt & Näther, also
from Hamburg. Not only the address
side layout (fonts used for imprints,
position of writing lines etc) matched
with other K+N cards but then a se-
ries from West Africa turned up that
listed both, Aust as publisher and
K+N as printers.

Hamburg was (and still is) Germany’s
major seaport, the door to the world.
No wonder that there were many,
many small and bigger firms busy in
import/export trade. Some took ad-
vantage of the ppc boom, were ex-
port representatives for  postcard
printers. Others started an own pub-
lishing business like Albert Aust. It
appears that he was closely connected
with K+N in c. 1898 - 1901, before
K+N moved to Fritz Korf, another

Albert Aust
Hamburg · St. Pauli
Landungsbrücken

export agent from Hamburg who later also
had an own ppc publishing business (Effka
trademark).

Details on the business history of Alb. Aust
are hard to find. He was definitely in busi-
ness by 1898, most likely even earlier and is

still mentioned in the Papier-Adress-
buch 1927 edition as specialized in
ppc’s and paper wholesaler. An en-
try in the “Mercantile Year Book &
Directory of Exporters” (London
1913) describes Aust as worldwide
exporter of paper articles, musical
instruments and music.

By chance I got hold of an Albert
Aust card with ppc sales list, show-
ing a different address: Neue Grö-
ningerstr. 15 (2nd floor), The busi-
ness described as publisher of over-
seas picture postcards. The picture
side shows a view from Rio de Ja-
neiro (Ilha Fiscal). Aust lists cities/
places/regions on several continents
and the number of diff. views avail-
able. There are 30 diff. views from
New York on offer, followed by Rio
de Janeiro with 25 and Johannesburg
with 20 cards. Price per 100 cards 5
Marks, 1000 cards 45 Marks. Listed
is also a 20% off on mentioned
prices. Difficult to date this sale list,
guess published about 1902-03.

Alb. Aust took advantage of German
shipping lines and their regular serv-
ices to get his cards distributed.
Some Aust cards are known that
show not his name but that of Ham-
burg-Amerika Linie (HAPAG) in-
stead. Research continues.

Jamaica, Aust series Central
America, no. 20. Printed by
Knackstedt & Näther. “Post
Karte” imprint only, not p/u, c.
1900. Captions of the three
views read: Labourers on a
sugar plantation (cane cutters);
Front view of Myrtle Bank Ho-
tel; Types of the Jamaica Army.

(down left) Mozambique, Aust
publ. imprint without no., p/u
Oct. 1902. Portoguese address
side layout. Perhaps a view of
the port Lourenco Marques?

Identical view, but better quality coloured collotype, publ. by
“C.A.W. Grün” from? Div. back, UPU-imprint in 14 languages.
C.A.W.G. appears to be in the same business as Alb. Aust.

An undated mention in literature (“Alt-Leip-
ziger Gaststätten auf Postkarten”, E.A. See-
mann, Leipzig 1989), believed to have been
taken from a Trenkler promotional brochure
I have heard of but never seen a copy, states
the following figures:
Trenkler & Co. produces 1,5 million mon-
ochrome and another 1,5 million col-
oured (combined printing process) post-
cards per week.

With the machinery and work force men-
tioned above, the figure of 3 million cards is
quite realistic. However, it would be good to
know when this statement was published.
In general most production figures men-
tioned in literature should be treated with
care. On the other hand it would not sur-
prise me much to find out that Trenkler’s
weekly ppc output was even higher during
some (boom) years.
One thing is definitely clear: You find Dr. Tren-
kler & Co. printed cards almost everywhere
on the world! What I personally appreciate
is that the majority of Trenkler cards I have
seen is of good to excellent quality. Skilled
staff indeed. Some countries appeared to had
been of special interest to the Trenkler peo-
ple. The Netherlands for example. Trenkler
was also strong in the USA (before the pro-
tective tariffs became effective) and Great
Britain. The Trenkler code with year date
prefix shows that they continued to export
many cards to GB in post-1910 years. They
had to feed their many presses, and I am
sure that e.g. Valentine’s & Sons were not
very happy about this competition. And Tren-
kler & Co. were just one of several bigger
German ppc printers that “hunted” for cus-
tomers in GB when the ppc boom decreased.

The post-Gustav Jährig era

The company owners were Dr. Bruno Tren-
kler and May Hoffmann. Another member
of the managing board was Dr. jur. E.H.W.
Rostosky (probably B. Trenkler’s son-in-law?)
I have found single cards from 1911-13 that
mention Trenkler not only as printers but
also as publishers again.
Then came the war and the business bene-
fitted from the huge demand for ppc’s, as
many others did too. But when the war went

on, paper and chemicals shortage, with more
and more workers called to the fronts, led
to a difficult situation.

Klimsch 1921 listsTrenkler & Co. with same
production plant and printing specialities (+
art prints) as in 1913, workforce down to
about 400 persons. Dr. Rostosky had now
three colleagues (“sub directors”): F.H. Bey-
er, Wilhelm A.. Döhrmann,Gustav Aldolph
Fehre. They tried to keep the business run-
ning, althoug times were not easy at all. New
printing processes (offset and gravure) were
installed and replaced old litho and collo-
type presses.

Klimsch 1925 shows the same entry for the
Trenkler business, BUT now it was a “Ak-
tiengesellschaft (AG)” = joint-stock compa-
ny with a capital of 800,000 RM. I am not
absolutely sure, but believe that it was in
1926 when the company founder Dr. Bruno
Trenkler died. From today’s view it could be
said that this meant the end of the once big
company, although the business went on for
about two years. The Trenkler & Co. AG was
now run by the directors F. Hugo Beyer, Wilh.
A. Döhrmann and Gustav A. Fehre.

By March 31, 1928 (end of the Trenkler AG
business year), the financial loss amounted
to 368,056 RM. On March 31, 1929 it were
499,688 RM which meant a loss of more than
half of the business capital. This required

an public notice = collapse of the Trenkler
AG. Most of the huge Trenkler factory was
later occupied by a firm with name Dr. Dietz
& Ritter who produced/traded with radio
equipment.

A “new” Trenkler business

On March 28, 1928 a firm with the name
“Dr. Trenkler-Verlag GmbH”, Wittenberger
Str. 15, Leipzig C 1 was set up. Managing
director was former Trenkler & Co. AG di-
rector Gustav Fehre. The business described
as book publishers. The street address al-
ready shows who stood behind this new firm:
E. Pinkau & Co. AG, former competitor, took
over all of worth and interest for his his own
business activities. The Pinkau business,
according their business report published in
PZ Nov. 5, 1929, was running satisfactory and
a dividend of 10% was paid to share-hold-
ers. Really amazing in that times!

A second “follow-up firm” to Trenkler & Co.
AG is found in the Leipzig addressbook 1929
under the heading ‘Postcard Printers’: Dr.
Trenkler Postkarte GmbH, Dessauer Str. 13,
which is very near to the Pinkau business.
The Papier-Adressbuch 1931/32 still lists a
“Trenkler-Postkarte GmbH”, fine art printers
and art publishers. This little bit mysterious
firm is said to had been also controlled by
the Pinkau business and later integrated “si

Easter Greetings – another subject card from theTrenkler catalogue.
Well designed with almost photographic look. Coloured halftone
printing. Series 971, card no. 5. Divided back, p/u.April 1911.

India - snake-charmer – printed by Trenkler  & Co. for “Evang.-luth.
Mission zu Leipzig”. Series India 11, card 4. Trenkler no. (57382),
col. halftone, div. back with UPU imprint, not p/u.

   Company Logos

The left ill. shows the original
Dr. Trenkler & Co. logo which I
believe was used from about Jan.
1900 on. Have samples from early
1901 with this logo on, another from
1899 without – all show same “Dr.
Trenkler Co.” imprint.  However, this logo
was registered as trademark as late as on
July 1, 1907, according the list of new trade-
marks published in PZ.

The next ill. shows a (“Horseshoe”) logo
that was officially registered for Dr. Tren-
kler & Co. on Feb. 8, 1909 (PZ March 18,
1909). So  far I have never seen this logo

on any postcards. Perhaps used on other
printings?

The third ill. shows the slightly new ar-
ranged logo when the company was con-
verted into an AG in the 1920’s. Only found
on printing sample cards. As the logo was
usually reproduced in quite small size, the
new design made little sense anyway.

DR. TRENKLER & CO.


