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Address side of St. Peris Lake
showing the previous mentioned
unusual layout. (at least in my
opinion) “Printed in Treves”
found in stamp box.

< S & D number
St. Peris Lake & the Glyders, Llanberis.  Symon’s “Gems
of Wales” Series. S & D no. 144 893. Monochrome
collotype printed.

Little Jane’s Cottage, Brading - Isle of Wright. This is
colour halftone process printed S & D production. With
rubberstamp imprint “Autochrom”. So, S & D did not only use
collotype process. Published in “IDEAL SERIES”, card no. 565,  with
S & D no. A 011297 at down hand right corner of address side. Col-
oured S & D cards have a address side printed in green. Not p/u.

Another Isle of Wright card showing Godshill Church.
Monochrome collotype (“Platin”). Again from the (un-

known to me) “IDEAL SERIES” (publisher from Isle of Wright?)
Card no. 140. On this card the S & D job number is found in the
picture.  I have circled the position. It reads 122 686. The publisher of
the “IDEAL SERIES” appears to have ordered quite a number of cards.

< S & D name & address used as
dividing line on many of their
cards. Not easy to read this way
and sometimes overlooked.

S & D, T letters inside shield. This
trademark is often found (in
green) on USA cards above di-
viding line which is often again
formed by the full name again.
In stamp box is another imprint:
“Printed in Trier, Germany”.
Schaar & Dathe did not try to
“hide” on their cards for US cus-
tomers. (See other US sample)

Schaar & Dathe’s  “Roman” logo.

This is Schaar & Dathe’s
most unusual address side

design I know of. The
picture (see ill below) was

done by monochrome
collotype, what was named
“Platin” process, 1000 cards
for  only 18,50 Mark. So, the

picture is b/w, and the
address side two coloured,
all in red and blue ink, with

patriotic USA flag illustrated.
Name and country of origin

imprinted several times.
Never seen before.

New York - 110 St. “L.”
Station & Curve, highest
Point of “L” Railway. Fine
detailed view, although
my card is not in good
condition. Again we see
“S. & D., T” initials at
down hand left corner
and their card number in
down hand right corner
(119447). What I do not
find is a local publisher or
wholesaler or any New
York or US address. Did
Schaar & Dathe publish
views of NY? Any other?
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I have kept a simple database
of Pinkau’s world wide PPC
printings. Currently there are
over 40 odd countries on it,
not quite from A to Z but at
least from Australia to Yugo-
slavia! Breaking the Pinkau
codes would help specialist
collectors of these countries
to order and date their collec-
tions. One place that used a
lot of Pinkau printed PPC’s
was Bermuda. You only need
a code break on one country to obtain the
whole world Pinkau coding. The very high
number of postally dated cards for Bermuda
led me to concentrate there. In doing this I
have come to know something of this island
and its PPC story.

Bob Conrich kindly allowed me to “mine” his
very large Bermuda PPC collection for data
on Pinkau/ Trenkler’s coding activities. In the
course of this, I noticed some puzzling ano-
malies in Bermudan PPC use and this has
resulted in this short article on Bermudian
cards. Although written with Bob’s full col-
laboration, it is, of necessity my view of the
Bermuda scene. In trying to understand what
was happening I have placed my emphasis
on the New York/Bermuda cruise trade. I tried
to persuade Bob to write it, but it is so tan-
gled up with the Pinkau/Trenkler coding that
perhaps it is better that I attempt it and take
the blame if I have got things wrong!!

Bermuda is in the middle of the Atlantic, well
within steamer reach of North America (40
hours from New York). It possesses an equa-
ble, all the year round climate. Its tourist trade
from North America probably started with the
visit, in 1883, of Princess Louise, wife of the
Governor General of Canada. She was escap-
ing the harsh rigours of the Canadian winter.
It was this visit, that started Bermuda on the
road to becoming a fashionable place for the
rich to go for the whole winter. Until WW1 it
was definitely a fashionable wintering desti-
nation. The actual journey by ship to Bermuda
could be extremely rough and that inveter-
ate traveller, Mark Twain, remarked that “The
journey was like going through Hell to get to
Paradise”. I gather a “standard” message on
the PPC’s of the time, consisted of giving a
precise descripton of the degree of sickness
endured on the journey!!

Before the advent of air travel, winter was
the main tourist season. This is amply born
out by postmark dates on the PPC’s sent.

It is a truth universally acknowl-
edged that tourists on vacation are
in need of scenic postcards to send
home. This fact was not lost on that
kindly Leipzig gentleman, Emil
Pinkau, whose firm printed a lot of
cards for Bermuda. Unfortunately
none of the Bermuda cards have
Pinkau’s name on them. Most of
Pinkau’s Bermuda cards were print-
ed in colour half tone. A lot of them
had Capital Letter codes on them
and this is how we recognised them.
About 90% of the backs are printed
in brown. Bob gave me considera-
ble help with the Pinkau Capital Let-
ter schedule of the 1920’s. See TPA
15 and a revision in this TPA 16.

We know that Pinkau/Trenkler started a new
coding system in 1926 to replace the old Capi-
tal Letter codes. This will be described sepa-
rately. I asked Bob to help me with this dot
and dash code, after he discovered it and
identified it as a printer’s code; (I think oth-
ers had seen it, but it was Bob that really drew
my errant attention to it). It was certainly Bob
that first turned it into a working tool. I ex-
pected a reasonable amount of data, to fill
out a schedule drawn up from world wide
Pinkau printings. To my surprise, Bob pro-
duced a mass of information on the dates of
postal use of the dot and dash codes of the
1930’s. This was to such an extent, that I
dropped the rest of the world data, as being
almost redundant in the face of this Bermu-
dan cornucopia. Why had Bob’s collection
turned from providing good data in the 1920’s
to providing definitive data in the 1930’s?

Bob’s collection is possibly unique, in that he
has mutiple versions of every Bermuda card
as it was printed and reprinted. Since he has
“everything”, whether it be from the 1920’s
or the 1930’s (or any other decade), the dif-
ference in the decades must be real and trust-
worthy.

The answer to this PPC puzzle came from
studying the literature on the ship cruise
trade. Before 1929, Bermuda was essentially
catering to the rich clientele from North Amer-
ica, a lot of whom stayed the whole winter
long. Certainly they would send PPC’s, but
there would only be a finite number of them
passing the winter and they would only want
a finite number of cards each. A good trade,
but quite limited. All this changed with the
great depression of the 1930’s. One’s initial
thought must be that this would have crip-
pled the Bermuda tourist trade. This thought
turns out to be completely wrong!

What actually happened was that the depres-
sion of the 1930’s crippled the regular pas-
senger shipping trade. Just to keep going, the

shipping trade turned to the
cruise market at extremely
low fares. This turned the
Bermudian tourist market
upside down. As well as ca-
tering to the very rich, they
were catering to an almost
non stop, short stay, mass
market cruising trade. One
book that I consulted gave a
typical weeks sailings in and
out of New York harbour in
the 1930’s. Of the 7 days

listed, only one day did not have a cruise ship
to or from Bermuda! The cheap fares were
working and packed out the mass market
cruise boats.

The Furness-Bermuda shipping line were the
leaders on the 1930’s New York - Bermuda
run. One excitable book cover blurb de-
scribed it as “the most successful shipping run
ever ever”. Furness specialised in 6 day trips
from New York to Bermuda and back with 2
days spent on the island. Normally you would
expect a mere 3 days visit to be spent aboard
ship, but Furness owned and promoted ho-
tels on the island and used these, even for
the “3 day” crowd. This trade was so popular
that Furness added two ships in the early
1930’s, Monarch of Bermuda and Queen of
Bermuda. (For a vivid description of such a
trip by a young apprentice see “From the
Bronx to Bermuda” by John McNamara, pub-
lished by Ocean Liner Museum, New York).
There is a lot of nostalgic literature looking
back to the 1930’s as a golden era for Bermu-
da. Possibly Bermuda is the only place in the
world that looks back with affection on the
1930’s?

In the 1930’s a six day cruise cost $60. A 14
Day Tour, staying in an hotel, cost $114. The
Holland American Line, amongst many oth-
ers, also worked this popular New York/Ber-
muda cruise route with the S.S. Statendam
and Volendam. An 8 day Statendam cruise
was offered at $107. The Volendam offered
you a whole two and a half days alongside in
Bermuda! A long long way from the image of
cruising being for the leisured rich only!

Of course this impacted on the PPC trade. the
tourist turnover was massively increased, as
was the sale of cards. Pinkau must have
thought every day in the 1930’s was Xmas,
on the Bermuda front.

To a PPC researcher this vast 1930’s increase
in PPC use is a great boon. Other previous
schedules I had drawn up were done on a
yearly basis. The Bermuda data was so de-

tailed, that I was able to go on to a
monthly basis for the 1930’s. This
greatly increases the Pinkau sched-
ule accuracy. For PPC research one
needs luck, like 1930’s Bermuda!

Of course there is a whole lot more
to the Bermuda story than this.
There were a number of other Ger-
man PPC manufacturers busy there,
as well as Pinkau. The island has an
interesting history, being on the
main shipping lanes between the
USA and Great Britain. However in-
teresting these may be I wish to fo-
cus on the light that Bermuda’s
cards shed on Pinkau’s coding and
we now turn to this.

BERMUDA’S
POSTCARDS
BY GEORGE WEBBER  (WITH PARTICULAR THANKS TO BOB CONRICH)
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From “The Postcard Album” Issue 16



A SELECTION OF PPC’S FROM THE BOB CONRICH COLLECTION

BERMUDA:

This frozen view of Niagara Falls may be an amusing diver-
sion for the two gentlemen shown here. In practise, the

winters were so harsh, in most of North America, that escape
to the kinder climes, of places like Bermuda was very desira-
ble in winter. The Bermuda card is a Pinkau production, cod-
ed NGNH and thus pre WW1. The local Bermuda publisher
was the Phoenix Drug Co. of Hamilton, Bermuda. ▲

This Pinkau printed card is coded STLO and thus places it
in the early months of 1914. It belongs to the pre WW1,

leisurely world of the rich over wintering in Bermuda. The
caption seems to imply that the visit of the “Bermudian”
steamer was a slightly special event in the week. This pace
of life was to liven up in the 1930’s, when every day was a
steamer day and cheap fare tourism for the masses had ar-
rived. The local publisher was the Bermuda Drug Co. ▲

This Furness ship, “Monarch of Bermuda” along with “Queen of
Bermuda” was introduced onto the New York - Bermuda run in

the early 1930’s. The Furness line catered both for the rich and in ad-
dition for ordinary folk with 6 Day cruises, for $60. This was a revolu-
tion in the cruise trade, not to be repeated until the 1960’s onwards.
The sleepy pre war days of “The Bermudian” had gone. The card is a
“Real Photo”, British production. ▲

The store of the Phoenix Drug Co. is shown here, with its postcard
sales area. They were the publishers of many cards. The promotional

message on the back is fascinating. “Postal cards at 6d per Dozen!” (One
old half penny each). The Pound Sterling is quoted at a reassuring $4.80
USA Dollars. The overwhelming dependence on the American trade is
clear. American papers and magazines are readily availbale. The PPC it-
self is good quality glazed collotype. Printer unknown, possibly Pinkau. Local
publisher, of course, is the ever present Phoenix Drug Co.

▲

* * * * * * * * * * * * * * * * * * * * *
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Schaar & Dathe, Trier
Customers of German postcard printers
abroad did not want to have the printers
name on their cards. Many printers also did
not want this, too. Instead order/negative
numbers, codes, small logo’s, trademarks ap-
peared, or nothing at all which can drive a
researcher of today crazy. In most cases spe-
cial (address side) layouts, decorated “Post
Card” designs, certain type fonts etc were
used to “personalize” printing products.
Many countries required an imprint (of the
country of origin) on imported cards. Printed
in Germany, ..in Saxony, ...Hessia, ...Bavaria,
or Phototyped in Dresden, Processed in Ber-
lin, Printed at our works in.. etc. This is very
helpful. Many are more general; Printed
Abroad, Imported and so on.
It must had been a unpleasant situation for
many ppc printers. To please the customer
by not putting too much own “advertising”
identity marks on the card, to take certain
country import regulations in account, to
keep track of production by using job or or-
der numbers to make reprint orders easier
to handle and to use the postcard somehow
also for “advertising” their quality standard,
to make it recognizable as product of com-
pany “XY”.
In many countries it was better not to show
off with Germany as origin on imported post
cards. Such a country was France for German
products. In general it is said France’s own
postcard industry was strong enough to pro-
tect their market from foreign imports. Espe-
cially with topo cards. Well, that is not fully
correct. Not only firms like Stengel & Co.,
Römmler & Jonas, both from Dresden, Louis
Glaser, Leipzig, supplied topo cards to French
publisher, but also a firm that hides behind
“Imprimé à Trèves”.
The “Treverer” were celtic people inhabiting
the region of today’s German city Trier and
came in touch with the Roman Empire in 58
B.C. The Roman founded a town named
Augusta Treverorum in 15 B.C., and under
emperor Augustus named it Treveris. It is the
oldest German city looking back on a history
of more than 2,000 years.
A clever idea of Schaar & Dathe to use the
old Roman name of their home city. S & D
was founded on June 20, 1894, publishers and
printers, with a branch in Milano, Italy for
some time. Soon they concentrated on illus-
tration printing and of course on post card
production. Their major printing process was
collotype with all the various combinations
used. In ppc production numbers S & D was
among the bigger (export) firms. I have not
found any business activities after 1920 so far.
Often their name is imprinted in full on cards,
with a 4 to 6-digit (job) number, sometimes
found inside picture. The 6-digit numbers are
unique and easy to identify, not to be mis-
taken with Röder numbers. S & D used also
trademarks and often a specially designed
“Postkarte” imprint on German cards.

Advert from “Bezugs-Quellen”,
May 1907 issue.  “K.-G. a. A.”
stands for limited partnership in
shares. Postcard printing (mono-
chrome and colour) still men-
tioned as speciality, but also look-
ing for other printing jobs of any
kind. 1907 is said to have been a
very bad year for the German (ex-
port) ppc printing industry.

Marseille - Le
Palais de la

Bourse. Publisher
“Librairie Blancard,
Marseille”. Machine
coloured collotype
printing. “Imprimé

à Trèves” found
along right side on
address side with
number 7223. Not
p/u, divided back.

Have several more
cards from this set.
At least 12 different

views, probably
more.

Picture side shows a
view of Roman ruins
(emperor palace) at
Trier. Schaar &
Dathe name imprint
in full on picture
side + no. 78,000 R.
Sepia duo-tone
collotype printed,
the rubberstamp
imprint tells us that
this quality was
available at 20 Marks
per 1000 cards (on
ivory card board).
See special designed
“Postkarte”.

The Albert Memorial, Hastings, published by Daniel’s Library, St. Leonardo.  No. ‘8982’ which
I think is that of S & D. “Printed in Treves” in stamp box position. Machine coloured collotype
printing. Not p/u. “Post Card” and the other imprints all placed on right side of dividing line.

➧ ”Printed in Treves”
➧ “Imprimé à Trèves”
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“Imp. C.G. Röder, Paris” !!!
Röder research seems to be always good for
an surprise. Suddenly cards with views from
Persia turned up, the earlier ones with batch
numbers in the 22th range with an clear
“Röder, Paris” imprint. Please see (enlarged)
illustration above.

“Imp.” stands for Imprimerie = printer I think.
Maybe also “Imprimeur” = (book) printer. So
this small note stands for “Printed by C.G.
Röder, Paris”. And not “Paris-Leipzig” or so.
And second printing order for Persian views,
maybe reprints or a different set, has batch
numbers in the 90th range and NO Röder
imprint or any other publisher imprints. Ad-
dress side layout of all four here illustrated
Persia view is 100% identical. Undivided back
with “Postes Impériales Persanes” and ‘This
side for address only” in French. All are b/w
collotype printed on an average quality card
board with rough surface.

The major question is: Were these cards re-
ally printed in Paris (by Röder)? Or were they
printed in Paris by a French printer with
Röder’s name. Possibly Röder had not only a
(music business) branch in Paris at that time
but had a financial share in a French printing
firm before they built up their own factory
later(?). Were these (early) cards printed at
their main works in Leipzig and then sent to
France and again exported to Persia? This
makes no sense to me as custom fees had to
be paid for importing ppc’s into France. We
should remember that these cards were done
by a common, plain, low cost b/w collotype
process and not by any special Röder print-
ing process like the colourful “Artprint”.

I think that there were special trade agree-
ments with lower customs tariffs between
France and certain other countries including
Persia for some years. And that Röder took
advantage of this. Later cards with batch
numbers in the 90th range might be printed
in Leipzig and without “Paris”. But the early
cards??? More research is necessary to find
out. Where are “Printed by C.G. Röder, Lon-
don” cards, please?

Teheran - Place des
Canons

Röder batch number
22766 and with “Imp.
C.G. Röder, Paris”
imprint on picture
side, center left hand
position. Not postally
used.
(Oene Klynsma
collection)

Saltanet - Abad

Röder batch number
22770 and with “Imp.
C.G. Röder, Paris”
imprint on picture
side, center left hand
position. Postally
used, stamp missing,
handwritten date
1904.
(Chris Ratcliffe
collection)

Téhéran - Palais
Royal

Röder batch number
90656 and no “Imp.
C.G. Röder, Paris”
imprint on picture
side. Not postally
used. Same make and
quality as earlier
cards.
(Oene Klynsma
collection)

> Enzéli - Röder batch number 90670 and no “Röder, Paris” imprint on
picture side. Looks like p/u, with Persian stamp and odd postmark,
addressed to Germany, but card is in almost “mint” condition (?).
Stamped to order and mailed inside letter? (Editor’s collection)

< Austrian national hymne (Jos. Haydn) with portrait of “Kaiser
Franz”. Publ.: “H. Schröder, Berlin W. 50”. (Litho)printing by “C.G.
Röder, Leipzig”. I have a: H. Schröder Nachfolger, Music publisher
and instruments, Berlin W. 50, Nürnbergerstr. 69a, founded on Oct. 1,
1897. Prop.: Clara Siemerling. Another music related pre-1900 Röder
postcard printing. Not p/u but surely published on the 1848-1898
throne anniversary of Austro-Hungarian Emperor Franz Joseph I.
(Oene Klynsma collection)
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A SELECTION OF PPC’S FROM THE BOB CONRICH COLLECTION

BERMUDA:

A Pinkau card, but uncoded, probably from the 1920’s when
 prohibition was in force in the USA. For determined drink-

ers the shipping companies ran one day “booze cruises” just
outside of USA territorial waters. Bermuda was a bit far for a
straight “booze cruise”, but there was no harm in reminding
US citizens of another benefit of a Bermuda cruise! Bermudi-
an shops helpfully used to sell multi pocket jackets and flasks,
worn under the coat, for the returning traveller! (Royal Prince-
Bar, publ. by the “Yankee Store & Bermuda Drug Co.”) ▲

Rapid Transit, Bermuda: Motor cars were banned in Ber-
 muda until after WW2. So bicycles were the order of the

day, for the locals. The visiting tourists would use horse and
carriage or later a light railway. (Published by Walter Ruther-
ford & A. J. Gorham) ▲

Princess Hotel: Bermuda is of course on a main shipping
route between North America and Europe. During WW2

this Princess Hotel (founded in 1884) was home to 1200 Brit-
ish code breaking experts. Their task was scrutiny and open-
ing of all suspicious mail and traffic. They specialised in the
difficult task of finding microdot messages. One of their
achievements was the saving of 270 Impressionist paintings
looted by the Nazis in France. (Printed by “The Albertype Co.,”
Brooklyn, N.Y., hand-colored) ▲

This is really no weather for tourists on a cruising liner. These two
real photo cards were printed from shots taken from board the pas-
senger steamer “Tanganjika”. No publ., probably taken by passenger.
Captions reads “D.(ampfer) ‘Tanganjika’ im Sturm“. Can date from
the mid 1920’s to 30’s. A small note in pencil reads “Bay of Biscay” =

location of this storm photos.  “Tanganjika” was a HAPAG ship in regu-
lar service Hamburg - South Africa. 8500 tons, max 300 pass., crew of
148 men.  Maiden voyage Oct. 1922. Sold to well known “Woermann
Line” in mid 1936. Sold to German Navy in 1939. Hit by bombs at
Wilhelmshaven on Nov. 4, 1943, to Dover in August 1947; scrapped.
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