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Charles Weidner
San Francisco, U.S.A.
Photographer / Publisher

Louis Glaser
Leipzig, Germany
Postcard Printer&

Liselotte Erlanger Glozer (Mendocino, U.S.A.)
wrote an article for TPA #8 on “Charles
Weidner and his San Francisco Earthquake
Cards”.

Mrs. Glozer was so kind to send several of
the original cards for reproduction purposes,
all of very good printing quality and, back
then, I was in  the lucky position to reproduce
two of these cards in full colour.

Quote from her article: — Charles Weidner
was born in Germany in 1868 and came to
San Francisco around 1880 where he main-
tained a photographic studio for fifty years.
He published up to 672 numbered cards (the
highest number I have seen) and some un-
numbered cards (advertising, flowers, etc.) all
of them printed by Louis Glaser in Germany.
A series of cards for the 1915 “Panama Pa-
cific International Exposition” was printed by
Albertype of Brooklyn. —

The earthquake that struck S.F. on April 18th,
1906, was Mrs. Glozer’s major topic, but her
information that the Weidner cards were all
printed Louis Glaser was of great interest to
me. None of the cards she had sent with her
article showed any imprint/logo of Glaser,
however. Okay, the quality was typical for
Glaser’s “Auto-Chrom” process, but there
were other German export printers who of-
fered similar quality at that time.

Years have passed since this article was pub-
lished. But always when I came across an
Weidner card (not many found over here in
Europe by the way) I kept it, and the firm of
Louis Glaser was always a favourite of mine,
when collecting bits and pieces of informa-
tion for research.

Some time ago, I bought a small mixed lot of
cards from a British dealer and suddenly had
the proof for the Weidner / Glaser connec-
tion. A week later, Maggie Toms from Canada
sent me another Weidner card, and I think it
is worthwhile now to take a look at these
cards as well as to share my so far gathered
information on the printing firm of Louis
Glaser with readers.

The Glaser firm printed for many publishers
worldwide. To show a cross section of their
work would need 10 pages or so. Space is
unfortunately always limited in TPA. I will il-
lustrate only some cards together with my
actual information on file. More on Louis
Glaser and his customers in coming issues.
Of course I do welcome additional info on
the Charles Weidner business, if available.

U.S. Cavalry on
fallen Monarch.
Mariposa big tree
Grove, California
reads the caption.
Publ. as no. 37 by
Goeggel & Weidn-
er, Publishers, San
Francisco. Plus
“Auto-Chrom”
printing process
logo  and Printed
in Germany in
very small type
plus “Copyright
Southern Pacific
Co. imprint.

This is the only Weidner card with Louis Glaser’s “Auto-Chrom” logo I have (see enlarged
ill.). Interesting to learn, that Weidner started as partner of someone with the name “Goeggel”.
They called themselves “Publishers” only – not photographers. The copyright was held by
“Southern Pacific Co.”, they had the original photo, which I believe was first printed in a
newspaper or magazine. I don’t have enough (early) Weidner cards to find out if G & W used
more than this view – taken by somebody else – with permission on their cards. This card is
not postally used; a undivided back with “Post Card” imprint = used between 1901 - 1907.

U.S. Cavalry on
fallen Monarch.
Mariposa Grove,
California reads
the (almost identi-
cal) caption. Publ.
as number 72 by
Goeggel & Weid-
ner, San Francis-
co. Again small
“Printed in Ger-
many” found. This
is a b/w mono-
chrome collotype
card NOT PRINT-
ED by Glaser BUT
by Stengel & Co.,
Dresden/Berlin.

So, (Goeggel &) Weidner did not order all cards from Louis Glaser. A small (negative) number
hidden in the down right corner of the picture as well as the completely different address
side layout prove this to be a Stengel production. P/u in June 1904. Photo taken by G & W ?

A logging team on
a felled California
Giant 26 feet in
diameter. Pub-
lished as no. 154
by Charles Weidn-
er, Photographer,
San Francisco,
California.  No
“Goeggel” part-
nership anymore.
Not p/u, guess it
dates from c. 1905
or so. Earthquake
cards (1906) be-
gin around num-
ber 200 I believe.

> Another “Big Tree” motif. What puzzles me
is the name “A . R. Moore” (and a “X”)
scratched into the photo at down right posi-
tion. Was this view taken by Weidner or was
“Moore” the photographer?
Here a typical Glaser “Post Card” type/layout
found on many US & Canadian pc’s pre 1907
with characteristic letter “A”. There were
other layouts/types used by Glaser, too!!

Women
Women on postcards – I think most
collectors will concentrate on a certain
type: stay with cute girlie views (mostly
found on photographic greeting cards
found), distinguished ladies in art
vouveau / art deco style, actresses, oth-
ers prefer semi-nude or lingerie cards,
some do collect women in service only,
or as I do (sometimes): women at work
in factories etc.
A small selection on this topic is shown
on this page. Most show women not in
their typical role – back then.

< The way this actress/artist is looking im-
pressed me. Caption reads “Die Welt” (The
World) and this “figure” was photographed
by C. Schroeder. This woman was part/mem-
ber of “Calderons grosses Welttheater”
which made a guest appearance in Bad
Godesberg am Rhein from May - Oct. in? ac-
cording an imprint on address side. This fine
gravure printed card was sold for 15 Pf. Publ.
was Paul Vorsteher also from Bad Godesberg,
Germany. Not p/u, c. mid 1920 - 1930’s I think.

La bella Angora - Tattoo Queen. No idea if it
was all henna or genuine tattoo work on An-
gora’s body. Nevertheless it looked exotic,
unusal and surely made a good appearance
in circus or more likely at a stall at fairgrounds.
Cheap produced monochrome collotype
printed card, not p/u, c. 1920’s or later. Print-
ed by “Lübecker Lichtdruck Anstalt Schmidt
& Gebr. Böttger” as no. 732. The firm of
Schmidt / Lübeck is often found on cards with
such topics as (fairground) artists, sensations,
musicians etc. as printer/publisher.

< ND Phot (Neurdin?) photographed/publ.
this nice (collotype printed) view with female-
driver in their series “Paris Nouveau – Les
Femmes cocher” (no. 2317). Mlle Vilain: A ride
in the morning. A daughter (au pair girl?)
mailed this postcard from Paris home to her
mother living in the Hannover region in 1908.
Guess the mother was shocked and happy
that this female power behavior took place
in far-away Paris.

Real photo card with two women posing for
the beach photographer Paul Kohl from Sol-
din, N.M. Their bathing outfit is “interesting”.
Although this card is practically worthless I
kept it because of the authentic fashion seen.
Luckily someone wrote on back what “N.M.”
means. “1920 - home of mother, Soldin in der
Neumark - 6 weeks holidays (!!). Soldin is a
town (and also bigger lake) in Poland now.

< Women, both with blonde hair and slim
(very stereotyped indeed), in greasy over-
alls normally identified with male mechan-
ics, working on the engine of a (war) plane.
Caption on address side reads “Frauen
schaffen für Euch” = Women work for
You. After an painting by a artist named
“Gagelmann”. This card was only to be
sent to the front (in WW2) !!
Published by “Erich
Gutjahr Bildverlag,
Berlin NW 40”, as
card/photo no. 652.
Coloured (offset)
printed in bright
colours on cheap
card (A6 size).
Not postally used
but definitely pro-
duced during WW2
years.
Women on post-
cards were ver y
welcome for prop-
aganda purposes
and rallying calls.

From “The Postcard Album” #15
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A Peeress of the Realm from
the series “The Coronation of
King Edward VII.” publ. (+
printed?) by Raphael Tuck &
Sons (“Coronation Souvernir
Series - 653). Coloured halftone printing.
Mailed from Dartford (GB) to Leipzig on
August 18, 1902. The sender rubber-
stamped his address on picture side.
Name illegible, address reads “The Mount,
Wilmington, Kent”. A second rubber-
stamp imprint reads “Member No. 147 -
Internat’l Sou. Card. Ex.” This makes the
card interesting, as I cannot remember to
have heard of such an (quite early) ex-
change club with this name before. Any
information on other cards with such im-
prints, or even on the International Sou-
venir Card Exchange most welcome.

?

> This ppc club logo with eagle above two
globes puzzled me quite some time. The
capital letters CA are always found on the
left globe and a membership number in
the space reserved on the right globe.

Frans Bokelmann from The Netherlands
discovered the answer now. And his pro-
mo postcard find verifies also that (ppc)
exchange/correspondence clubs were still
popular after the so-called ppc boom era.

CA stood for “Condordia” and headquar-
ters were at Berlin-Charlottenburg, Wilm-
ersdorfer Str. 46, Germany. “Concordia”
was founded in 1920, which really sur-
prised me. The post war years/early 1920’s
until hyperinflation period, were not a very
good time here in Germany, except for
those who had the “right” currency ($$’s)
in their pockets. For these people it were
the Golden Twenties indeed. On the other
hand, contacts to other people living
abroad were sought for various reasons.

Frans discovered a card with promotional
imprint mailed from Berlin to a collector
in Amsterdam in August 1926. The origi-
nal imprint must be of earlier date. Three
extra lines were added with updated in-
formation (see illustration).

“Concordia” offered the usual services and
had a own publication named “Concordia-
Post” issued every 2 months (most of the
content in German and English language).
Yearly membership fee is not mentioned
but President K. Kayssner claimed that it
was low. The correct description of this
club was “International Exchange AND
Correspondence Club”, what showed a
new main emphasis becoming more and
more popular also with other clubs/socie-
ties around in post WW1 years.

Mentioned are “Concordia” members in
more than 60 different countries. The lat-
er added imprinted gives more detailed
figures: Now 3000 members in 150 con-
tries! And further on a new service that
every new member received a special (ex-

I D E N T I F I E D !

change I believe) code in ten different lan-
guages. For the best possible international un-
derstanding, another well chosen term by the
way.

I illustrate the lowest and highest CA mem-
bership numbers (identical with earliest/lat-
est postal use in this case) I have on file. What
I would like to find out is, how long this club
was in existence. Maybe someone also has a
copy of the “Concordia-Post”?? Everything is
possible in the postcard (history) world.

L. Pitman,
Bristol, was
CA member
no. 7526 and
mailed this
“Silver Jubilee
1910-1935”
card with
Bristol Univer-
sity  by night to a
collector living in
Halle, Germany in
June 1936.
No message at all.
Guess this was not
the first card ad-
dressed to Halle.
This “Silver Jubilee”
postcard was printed
in England by gravure
process (mono-
chrome) and pub-
lished by “Harvey
Barton & Son Ltd.,
Bristol”.

E. Offenhäuser
(CA 3629), from
Döbeln, Saxony
sent this view
of Leipzig Zoo
to a fellow
collector in Vienna
on April 4, 1927. Fine
quality full-colour collotype by unidentified
printer. Also no publisher imprint found.

Guess I have all the
Weidner “wood”
views only. Here is
no. 363:
Cutting down big
Redwoods in Hum-
boldt County, Cali-
fornia. Weidner’s
publ. line on ad-
dress side now, as
“photographer”.
Divided back, p/u
in 1910.
Excellent printing
quality, rich in col-
ours, fine details,
great depth.

Eastern greetings card, printed by Louis Gla-
ser, publisher Charles Weidner, Photographer,
San Francisco - California. No number. Guess
Glaser offered this motif to several publish-
ers in different countries. Undivided back, p/
u used, but most of the postmark is illegible.
Can make out “Salinas, Nov. 10”. The mes-
sage of Cousin Belle begins with “Christmas
is coming and I wonder who is going to
give the dinner this year...” A bit late/too
early for a Easter card.  Joker!

(below) Hermann Monument, Teutoburger
Wald, Germany. Printing sample card for Gla-
ser’s “Farbchamois” process. Colour collo-
type printing (incl. 2 litho overlay colours) on
chamois (light tan colour) card board. This
card is difficult to date. The name Glaser is
imprinted and a no. 5937. Divided back, could
be pre 1914 or even in the 1920’s. Tend to
believe that this card/printing process which
is decribed to be new, is of pre 1914 date.

— LOUIS GLASER, LEIPZIG —
The printing firm of Louis Glaser, Leipzig, was
the source of many good quality postcards.
Glaser belongs to the early chromolitho print-
ers in Leipzig. Others were: Emil Pinkau, Carl
Garte, Bürger & Ottillie, Wezel & Naumann.
All these old firms soon concentrated on post-
card printing by quality chromolitho process.
A good example dated from 1897 is illustrated
in TPA #10 p. 11.

But chromolitho process for “view” cards was
too slow and expensive when the ppc boom
started around 1895 in Germany. Exports also
increased which meant severe competition.
So all above mentioned firms introduced
“new” printing processes based on halftone
printing. The photo was retouched, etched =
halftone block, the colours were arranged by
lithographers, usually 4 - 6 different print runs.
Normally the colours were printed first and
the (black) image superimposed, because
some colour printing inks were not transpar-
ent (yellow for example).

Most ppc printers used own printing process
names to distinguish from others, to give their
product a (quality) name = a trademark.
Pinkau had their “Heliocolor”, Garte named
it just “Chromo-Autotypie” (which is the Ger-
man term for this printing process) and Glaser
called it “Auto-Chrom” (see ill. on previous
page). Said to be used for the first time in mid
1899 (my earliest dates from 1900).

The “Auto-Chrom” quality is indeed excellent,
and so is that of Pinkau’s early (!) Heliocolor
cards. Other printers prefered collotype print-
ing with overlay colours done by litho proc-
ess (as Röder, Stengel, Schaar & Dathe), few
(the bigger firms) had both “colour” printing
processes in use for (early) ppc production.

The printing business of Louis Glaser was
establised in May 1868. Where in Leipzig is
unknown to me. Christa Pieske states in her
reference work “Das ABC des Luxuspapiers”
(1983) that the Glaser firm was named
“Glaser & Garte” - Kunstverlag, Litho. Anstalt
u. Druckerei - between 1875 until about 1900,
and that Carl Garte did run his own business
afterwards. This is not fully correct. There are
some hints for a early partnership, but the
dates cannot be correct. I found an informa-
tive entry of Carl Garte in “Offiz. Adressbuch
des Deutschen Buchhandels” (1903). Here it
reads: establ. in May 1875, since April 27, 1883
at Seeburger Str. 35 + 37. The date “1883” is
why I believe there was a early partnership
of Glaser & Garte. Louis Glaser errected his
new factory at Kreuzstr. 20 and resided there
from May 1883 on (until WW2 years). This
makes some sense. Probably Glaser was also
first at Seeburger Str.(?).

Glaser’s listed specialities in 1898 were: al-
bums with views, picture- and advertising
postcards and poster printing. Around 1900 a
publishing dept. was added.

The Leipzig register of companies 1909 lists
Johann Wilhelm Louis Glaser as owner, and
Prof. Georg Robert Voigt and Arthur Max
Glaser (a son?) as co-owners/holders of gen-
eral power of attorney. I think this is still “our
Louis”, the founder. Louis Glaser lived in a 3
story building at Marienstr. 26, alone, only with
a caretaker. Marienstr. is not far off the so-
called “Graphische Viertel”, a concentration
of major publishers and printers in Leipzig.

The family name “Glaser” turns up 43 times
in the Leipzig 1909 addressbook. Many in con-
nection with printing/publishing trade.
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(Louis Glaser con’t) At bottom of previous page I illustrate an advert
which comes from the “Official Guide of the BUGRA Leipzig 1914”. It
shows the only illustration of the Glaser building/factory I have.
Glaser had six main departments: Letterpress-, chromolitho -, and
collotype printing. And three so-called “pre-press” depts.: lithogra-
phy, etching and photography. Glaser postcards are recommended
in literature because of always careful done retouches, clear details
and colours. Sometimes they did too much and the view became a
bit too clean and colours too “sweet”.
It seems that Louis always took special care of his “pre-press” depts.
and a certain quality level as well as a skilled staff. This seems to
become a main emphasis in later years.
The workforce was always around 200 people from 1902 to WW1
years. When you keep in mind that Glaser’s speciality was postcard
printing, it means a strong workforce able to produce millions of
cards per year.
Louis Glaser supplied cards to publishers around the world, but as
far as I can see now, concentrated on European countries and U.S.A.
and Canada. His (registered) “Auto-Chrom” logo appears often on
cards done by this quality process, but not always on all cards in a
series. Of course some customers did not want to have anything on
their cards identifying them as printed in Germany.
“Auto-Chrom” was Glaser’s high quality line, and although I have no
printing sample card I believe that the minimum order for this proc-
ess was at least 2000 or 3000 cards. The quality had its price. Starting
about 1903 the (big) collotype printers entered the market in Ger-
many with their combination printings; either with lithographic over-
lay colours, or hand-/machine coloured. The advantages: faster, less
pre-press costs (sometimes also less quality) and lower quantities at
reasonable prices for the publishers. The disadvantage of collotype
printing process: slow and difficult to handle (constant temperature/
humidity in printing rooms, sensible chemicals etc).
The severe competition between German (export) collotype print-
ers started and only the biggest survived. Louis Glaser took also part
in this race. I have a collection of 22 different Glaser printing process
sample cards and almost all of them are based on certain collotype
printing variations. Again he had a quality brand named “Kalli-
Chrom”, easy to identify (similar logo design) by the almost “water-
colour” look, really different from the “Auto-Chrom” process with its
strong contrast/colours.
Some other Glaser names of full-colour processes were: Farb-Iris;
Chrom-Iris, Farb-Violett; Farbchamois; Chromgravure; Farbgravure.
Mono- but mostly duotone processes were: Rembrandt; Leinen; Mez-
zotint; Chamois-Olive; Crayon; Bromsilber-Imitation; Rötel;
Terrasienne; Schwarzton-Bütten; Gravuregrün etc. Glaser also offered
original gravure printing in post WW1 years. Most processes were
available for orders from 1000 cards onwards.
Christa Pieske says that Glaser was a producer of bromide “real”
photo cards (“photos by the mile”), which boomed in Germany
shortly before and during WW1. I have not seen such samples yet,
but, I wouldn’t be that much surprised to find some one day.
Again Christa Pieske’s “ABC des Luxuspapiers” is a splendid source
of information. One of Louis Glaser’s early specialities were “Souve-
nir Sheets” = folders. Single views arranged in fan form with views
form touristic attractions. These “Souvenir Sheets” were popular in

Göteborg/Sweden, publisher/importer: Joh. Ol. Andreen’s Konst-
förlag. “Auto-Chrom”, not p/u, undivided back.

Greetings from Reval (Tallinn, Estonia), p/u June 1900, at that time
part of Imperial Russia. Publ. Kluge & Ströhm, Reval (est. 1813), book
& art dealers, big publ.’s of agricultural publications. “Auto-Chrom”.

Rigi-Train, Switzerland (Pilatus Mountain in background) Publ. Gebr.
Wehrli, Kilchberg/Zurich (card 1639), not p/u, undivided back, Glaser
name imprinted but not “Auto-Chrom”. Halftone/chromo work.

Arnstein (on the River Lahn), Germany. Imprinted
with Glaser’s “Kallichrom” process logo. Card no. 161,
imprinted year date 1905. Guess this was also pub-
lished by Glaser. P/u 1908 from Germany to Poland.

the 1880 - 1890’s. Glaser (printer and publisher in this case) offered
64 different views in “oakleaf-shape” in 1893.
Another surprising news was, that Glaser was a specialist for
“Leporello-Albums”. Groups of 10 to 24 pictures/cards, arranged in
zigzag order to fold-out, placed between two solid covers (often beau-
tifully embossed). Glaser supplied these “Souvenir-Albums in
Leporello  Design” from 1868 on to 128 publishers worldwide, a total
of 300 different albums pre 1897.
Believe that Glaser’s business did run successful and made Louis a
wealthy man. In 1898 however, he was not so lucky. His firm and
another big ppc printer (J. Miesler, Berlin, establ. 1876) were strike-
bound. The financial loss of both firms summed up to 100,000 Marks.

JOLLY JOKERS’ CLUB

The initials “J.J.” (+ membership no.) are
seen often on ppc club exchange related
cards. Sometimes the name is also written in
full. I always wondered where this club had
its origin. A TPA readers told me some years
ago, JJC came from the U.S. but had no proof.
Well, now we know for sure it was an Ameri-
can exchange club.

David Tinder from Dearborn, Michigan was
so kind to share a copy of “The Southern
Post Card Magazine” he has in his collec-
tion with me. It is the Sept. 1906 issue (Vol. 1
No. 4) published in Nashville, Tennessee. The
“Southern Post Card Magazine” was pub-
lished monthly (50 cents a year), editor (in
1906) was a Miss Lena Haralson. It was the
official medium of: The Jolly Jokers’ Club
(Nashville, Tenn.), the Southern Post Card
Club (same), Southern (same), Erie (San-
dusky, Ohio), Bay State (?), Star (Nashville),
Western (Omaha, Nebraska), and B. & L.
(Canadian - Rossland, B.C.) Exchanges.

The content of this publication is clearly domi-
nated by Jolly Jokers’ Club matters. Some of
the other (smaller) clubs listed seem to be
run by postcard & stamp dealers. A article of
general interest, another on “Post Card Jar-
gons” is found as well as many letters by club
members on different topics, contests, vari-
ous (state) poems, prose, complete member-
ship lists and a number of commercial ad-
verts of interest especially to the collector.

JJC had 640 members (99% from the U.S.) in
Sept. 1906. Guess the club was founded late
1905 or early 1906. The highest JJC member-
ship I have seen so far is No. 8122, and be-
longs to a collector from St. Petersburg, on a
card postally used in April 1913. Seems that
JJC prospered over the years.
I would like to reprint some of the general
information found on JJC as well as the club
rules, which I think are of interest.

JOLLY JOKERS’ CLUB: President: T.R.
Dickey, Hesperus, Colo.; Vice President: Miss
Mabel Younge, Galesburg, Ill.; Secretary: Miss
Lena Haralson, Nashville, Tenn.; Translator:
Thurston Johnson, Oregon, Ill.; Referee: Paul
Smith, Mt. Pleasant, Mich.

PURPOSE.
The Jolly Jokers is a purely Social Club,
chartered for $10,000 under the laws of the
State of Tennessee, and conducted solely
by and for the benefit of its members. Any
reliable person who will agree to return
all favors shown him by members is eligi-
ble for membership. Members exchange
letters, post cards, stamps, curios, etc., as
they please, the arrangement being made
on exchange of post cards or by letter.

RULES.
1. Membership card, button, annual dues,

and subscription to Club paper is 50 cents.

2. All favors of Club members must be re-
turned, and J.J. No. must always be used.
Each member must try and make card
returned more interesting than the one
received. If request is made for a special
kind of card, it should be granted, if possi-
ble.

3. Members are requested to ask all the reli-
able exchangers they know to become
members of the Club.

4. If five complaints are received that a mem-
ber will not return favors, his name shall
be published in a suspended list.

5. When a member has completed his post
card collection his name shall be printed
under the heading “Post Card Collection
Complete” after which he is not obliged
to return cards.

6. Each member should write the Secretary
at least once each month, giving any ideas
which would be of interest to the Club.
Each member is expected to contribute
something to make the Club interesting.

7. In writing headquarters for information or
where an answer is desired, always en-
close a stamped addressed envelope for
reply.

8. The Secretary is too busy to make personal
exchanges. All cards sent her will be con-
sidered as entered in the contensts men-
tioned elsewhere.

9. In sending comic cards, nothing but a
high-grade of wit will be tolerated. Should
any Joker so far forget the respect due to
himself and the other members as to send
objectionable cards, he will be promptly
expelled.

JJC EDITORIAL NOTES.

To our members:
The Board of Directors as its last meeting de-
cided to write a personal letter to each mem-
ber who has not subscribed for stock and
send it to them in their paper, that they may
be sure and get it. Read the letter carefully,
for it is YOU they mean. You do not want to
feel like you have failed to do your whole duty
by your Club, and neither do you want the
new members who are pouring in to get the
best of you and prove they think more of the
Club than you older ones. When you see your
name omitted from a list of stockholders you
will feel bad enough, but when some jolly
“new” members, who came in just in time to
get a few shares, informs you that you old
members are “sweet” all right, but “molas-
ses” runs slow, you won’t even have a come
back to prove it’s not a fact. Take one share
any way – that will put you on the right side
of the fence.

Let’s see if I understood this correctly; the
yearly JJC membership was 50 cents but the
Club expected the members to buy at least
one share at $1 ?  To be on the right side of
the fence... interesting way to get money in
the bank. By the way, how much was $1
worth in 1906 compared with today?

Finally a letter by the JJC president (J.J. 102)
which gives some more information on the
club’s motto, ambition and money again:

LETTER OF ACCEPTANCE BY THE NEWLY
ELECTED PRESIDENT.

Dear Jolly Jokers:

I wish to thank you for the honor you have
conferred upon me by electing me President
of the Jolly Jokers’ Club.
I shall endeavor at all times to fill the office
to the best of my ability and promote the wel-

fare of the Club; help make it one of the larg-
est and most enthusiastic Clubs in the world,
until my successor is elected and duly in-
stalled.
Our motto: “Laugh with us”. So do not hesi-
tate to laugh, for if we laugh the world laughs
with us. Always be cheerful, for he who is al-
ways sad does not know the value of cheer-
fulness. Always cultivate the habit of looking
forward to better and brighter days instead
of mourning over the past.
Our ambition: “A choice collection of chest-
nuts”. But we must not let our ambition stop
here. We must devote much time to the
upbuilding of our Club and of mankind; to pull
down the false and build up the true, and to
uphold what there is of true in the old. There
is a great field for such work and many op-
portunities. We must improve every opportu-
nity. We must endeavor to make our Club
paper (our official organ), rank second to
none of its kind in the world.
“There is no genius in life like the genius
of energy and industry”.
I believe in co-operation and organization.
The Jolly Jokers’ Club is incorporated under
the laws of Tennessee for $10,000, par value
of shares one dollar each. The stock is owned
by the members, and it is our desire that each
and every member own one or more shares,
for as soon as a member purchases one or
more shares he becomes a co-partner and co-
worker and takes an interest in the upbuilding
of the Club and its official organ.
Now, as I have taken hold of this proposition,
I shall endeavor to push it to the limit. I shall
exert every effort to promote the welfare of
the Club and cheer the hearts of every mem-
ber with whom I come in contact, either in
person or by correspondence.
Respectfully,
T.R. DICKEY, President
Hesperus, Colo., August 10, 1906

JJC had also State Clubs (Mass., NY, PA and
TN) with own officers in late 1906. This seems
to a similar thing like with other clubs and
their branches/consulates.
Interesting competitor (collector publ.) was
“The Philatelic West and Camera News”
publ. by L.D. Brodstone, Superior, Neb.,
claimed to be the largest + oldest collectors
paper publ., official organ of over 36 socie-
ties/clubs, total membership of over 25,000.
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From the collection of Frans Bokelmann comes this cover of the
previous mentioned Das Blaue Blatt / The Blue Journal. (illus-
trated is No. 21 - volume 6 / 1904). Publisher and editor: P. Mathes,
Stolberg (Rhineland), printed by Josef Kogel, also from Stolberg.
The Blue Journal was the official publication of WELTALL and
eight other clubs/societies in Germany/Europe. Guess some of
these were only short-lived. There were always plenty of changes
in the ppc society world at that time. “International advertiser for
philately and picture postcards” and other topics covers a wide
spectrum. A “pure” ppc publication had no chance to survive on
the market.
It was published twice monthly in 1904, later monthly, sometimes
double-issues etc. The usual procedure, but The Blue Journal
stayed somehow in business until the outbreak of WW1.
The single copy was available for 15 Pfennig directly from the
publisher, quarterly subsription 0,70 Mark, via post offices 0,60 M,
(abroad 0,80 M) and the yearly subscription was 2,50 M and 3,–
Marks abroad. I haven’t seen a complete issue, so I cannot judge

how much subsribers received for their money. I also have no
idea how many copies came in circulation per issue. Guess this
changed also a great deal over the years. Interesting is the small
note that The Blue Journal was sent to all subscribers as well as
addressed to all postcard and stamp dealers and stationer’s shops
on file. To get rid of surplus copies and do some promotion.
Of course we have also two awarded medals illustrated (from
ppc exhibitions). Not clear if these medals were gold, silver or
whatever. But it was common to show proudly this sort of awards
on covers, letterheads etc. Sometimes these medals were just a
(business) favour. Here we see the 1904 Nuremberg exhibition
medal which was awarded by the direct competitor “Kosmopolit”.
Guess what Kosmopolit society received in return....

Nevertheless these old ppc publications, despite all the mistakes
and often misleading / incorrect information, are the major source
of information when doing research on these old ppc societies.
Unfortunately such publications are hard to find nowadays, es-
pecially complete volumes.

On back of this pre 1910 Dresden view,
well printed by the collotype printing
firm of “Hermann Poy”, Dresden (no.
79a), a (postcard) printer who drives
me crazy by the way, because I cannot
find any information at all, is a rubber-
stamp imprint with skyline logo of the
“Metropolitan Post Card Collectors
Club”. And the name and address of
Walter Czubay (founder? president?),
who also created the logo.

I dated this imprint to come from the late 1950’s - early 1960’s and
put the card aside. Recently I looked at the June 1956 issue of “Post
Card Collectors” (Ed. Bob Hendricks, Thousand Oaks, CA) and
found a M.P.C.C. listing with (almost) identical address: Meetings
montly 1st Friday, 7 pm, Adelphi Hall, 74 5th Ave. Membership: $2
local yr., others $1. Is there any other information available?

The numbering of Louis Glaser cards seems to be consecutive in
many cases. However, some prococesses have an individual num-
bering system (for example chromolitho, Auto-Chrome). Some cards
do have also a year date imprinted (most pre 1905) which is quite
helpful to date postally unused cards. And cards with no number.

In all I must say that, Glaser’s postcard printing activities were really
massive. If there were any export activities after 1918 is not yet clear.
Guess Glaser concentrated on the German postcard market.

We should also keep in mind that the firm of Louis Glaser was a
postcard publisher, topo as well as “greeting” cards.

What really impressed me was the fact that Glaser did print topo
cards for the French market. This interesting topic will be examined
detailed in a coming issue.

Christa Pieske writes that the firm of Louis Glaser was in business at
least until 1928. Well, they were in business until WW2 years as I can
prove now. Their main field of activity however, was “pre-press” work.
The illustrated advert from 1914 gives some good hints. In general
when doing a lot of illustration printing, you need a good staff of
skilled workers and the latest equipment to make the best of photos
supplied by customers. One of the listed specialities of the Glaser
firm were ‘catalogues’. What does this mean? To handle plenty of
illustrations, line and halftone plus all the necessary retouches, cam-
era work etc. To have a number of presses, as catalogues tend to
have plenty of pages. Glaser also offered poster printing = they had
large format presses. And they offered to make plates/blocks (for
illustrations) without doing the printing. I am sure that this the major
reason why Glaser survived the 1920’s and stayed long in business.
Clever Louis decided quite early to concentrate of the so-called “pre-
press” field. The name “Glaser” stood for illustration quality.

Let’s take a look at the Leipzig 1939 addressbook. The entry in the
register of companies reads: Louis Glaser, Kreuzstr. 20, Leipzig C1,
Ansichtspostkarten (picture postcards). Owners: Heinrich and Rich-
ard Jütte. The Jütte’s could be somehow Glaser family members;
3rd generation?; ... in-law or so.

And what had happened at Kreuzstr. 20, the Glaser factory?
Owner(s) of the building: Glaser community of heirs.

1. H.F. Jütte, Graphische Kunstanstalt (owners: above mentioned
Jütte bros.), spec. offset printing; also listed as managers for the
building.

2. Ackermann & Glaser, Buchdruckerei - owner: Ferdinand Otto Wolf-
gang Fischer - guess he was also in some way connected with the
Glaser family. This (book) printing and publishing firm was estab-
lished in January 1849. Since July 1885 the Ackermann partner
was Frans Theodor Glaser. Situated at Lindenstr. 10-12 before
WW1.

3. W. Fischer, owner of Ackermann & Glaser.
4. Louis Glaser, Postkartenfabrik - ppc factory (Jütte Bros.)
5. Max Möhring, publisher.
6. Emil Singer, Graph. Kunstanstalt u. Klischeefabrik (owners: Jütte

Bros.) A early firm (establ. 1870) in the “pre-press” / plate and
block making / photolithography business.

7. Studders & Kohl, Graph. Kunstanstalt (owners: Jütte Bros.), an-
other famous name in “pre-press” business was this 1880 establ.
firm. Originally found at Kreuzstr. 15.

8. A. Troche, blacksmith
(on 3rd floor).

What an interesting / im-
pressive concentration of
printers/”pre-press” firms
of (once) famous fame, all
at the former Louis Glaser
building and more or less
under control of Heinrich &
Richard Jütte and Wolfgang
Fischer, which I see closely
connected with the former
Glaser family.

More research follows.

>> E. Singer ad c. 1898

> Studders & Kohl
advert from 1908

Wernigerode (Harz Mountains), Castle. Monochrome collloype
printing by Louis Glaser, Leipzig, imprinted year date 1904 and (job?)
number 27587. This is the highest (card/job) no. I have found so far.

Menton. Vue Générale Côte Ouest.
Card no. 1027. Publ. ND Phot. which I
think is Neurdin. Tiny Glaser imprint (Chrom-Iris process) found on
left hand position on address side. Divided back, not p/u. (Local?)
publisher: A. Sauvaigo, Nice. (from the collection of Henk Voskuilen)

Greeting card (chromolitho), printed and published by Louis Glaser,
Leipzig, design no. 29.  with handwritten message but not p/u. Undi-
vided back, around 1900 or even earlier. Browish real photo pasted
on card showing a (musik/dance) group of gypsies. As the photo
was pasted onto the card with great pressure, I think a number of
this cards were made to order for promotion purposes.


